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EXAMINATION FEBRUARY-MARCH 2024
MASTER OF ARTS (HOME SCIENCE)

(FOURTH SEMESTER)

FASHION DESIGN — MERCHANDISING

THEORY - LEVEL 3

[Time: As Per Schedule]

Instructions:
1. Fill up strictly the following details on your answer book
a. Name of the Examination : MASTER OF ARTS (HOME
SCIENCE) (FOURTH SEMESTER)
b. Name of the Subject : FASHION DESIGN - MERCHANDISING
(THEORY)-LEVEL 3
c. Subject Code No : 2101130804030021
2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

Q.1  olAcil Usllell 25MI aleL BN
Answer the following questions in brief.

1. §-S\HYelL slAel vial 51Ul Q) B?

[Max. Marks:30]

Seat No:

Student’s Signature

What are the advantages and disadvantages of e-commerce?

2. Alssell sRULL sdlefl ddys cudy il 3l Id WA 52 B2
How does consumer complaining behavior impact businesses?

3. HI5(391 wel QYR ARl dslaldeil Al 52

Discuss the difference between marketing and selling in retail.

4. 925 AUIRHI (1R AA\dete] 513 Q) B2
What is the function of market research in retailing?

5. §-S1HY UYL ([Gosald Hlseuell 3dl d 44691 82

How does e-commerce differ from traditional business models?
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6. [Redui Alsseil aglelRldl vaule Yl
Explain the concept of customer loyalty in retail.

Q.2 U R2(E2L UR S-514¥sfl 43e] (A2ANQLS R, §-S1HAY 1{Usildd M|

YR g1 UMDl SAM vlddl slAEL A USSIR) sialefl uUl 53,
Analyse the impact of e-commerce on traditional retailing, discussing both the
benefits and challenges faced by businesses in adopting e-commerce.

gl
OR

[Redui Ales AdIN Wal dslel] YuRdIHi Ales sRULE &-5(d2
[Rierdei]l oy(Hsle aglet s3).

Describe the role of customer complaint handling systems in improving
customer satisfaction and loyalty in retail.

Q.3 HIE[o MaQlefl ([Aetldsat vl UUR1old 8925 AULRL WA S-51HY i HI2

Aefl Yidlddle] ([Asanal 52,
Explore the concept of the marketing mix and its relevance to both traditional
retailing and e-commerce.

{eql
OR

R4 el el |uit, HIE(31 dAell dsladlel UAL AHeAl deiltd

&Ust [B1] A 4&Y WosR] AlEd 5.
Discuss the differences between retail and wholesale marketing, including their
respective strategies and target markets.

Q4  gsleily duil. (s1uwl o))
Write a short note. (Any two)

1. HYoSIB(5HH] wWomR A dste] Hed
Importance of market research in merchandising

2. Red RAell UsiR
Types of retail stores
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3. Al&Slsfl WRElell ddotal wetlfdd $dl URuol
factors influencing consumer buying behaviour

4. Aleseil wndyls Hecd
Significance of customer retention
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